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Video

• Learning on the way
• https://www.youtube.com/watch?v=bs95QvS46hU

https://www.youtube.com/watch?v=bs95QvS46hU
https://www.youtube.com/watch?v=bs95QvS46hU
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Facts and figures
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7550 million 2019

10000 million 2050
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1100 million

With no access to drinkable water
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2400 million

With no Access to satination
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Responsible consumer?

•Has not meet due to the environmental impact. (33 kg CO2
/kg meet)

•Has not chicken due to hormones

•Has no fish due to mercury and heavy metals

•Has no vegetables due to pesticides and polluted water

•Has no water due to chemicals used for wáter treatment
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Alimentación
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Alimentación
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The problem: 
a vicious circle where no enabling
condintions are found
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Attitude
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Economic
access

Attitude

Opportunity
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Economic
access

Attitude

Opportunity

Where do 
we want to 
take our 
society to?
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Fuente: https://www.consultancy.uk/news/13796/circular-economy-in-materials-needed-for-sustainable-growth
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It is time for un update
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“Everyone talks about peace, but nobody 
educates for peace. They educate for competition 
and this is the beginning of any war.” Lipnisky
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Less

• Pesticides

• Fertilizers

• Acidification

• Eutrophication

More

• Uncertainty

• Ethical faults

• Producer cost
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The case of Sustainable Lifestyles in Bogota
• Two projects

• How urban youth can be an engine to 
reach more sustainable lifestyles?

• Sustainable lifestyles in workplaces

• Partners
• UN Environment
• Ministry of Environment and 

Sustainable Development
• National networks

• Goal
• To reduce carbon footprint in the long 

term

• Participants
• Youth 18-25 from Universities in 

Bogota
• 5 companies in Bogota

• Key actions
• Communication campaigns
• 1:1 capacity buildings
• Marketplaces with sustainable 

entrepreneurships
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Resultados

Facts and figures of the project

Undergraduate 
research projects

Postgraduate 
research projects

Organizatons Youth
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Results Dominio Ítem Factor de emisión Fuente

Food

Carne de Res 1425 kg CO2/cabeza (Cámara de Comercio

de Bogotá, 2014)Carne de Cerdo 76,4 kg CO2/cabeza

Pollo 2,7 kg CO2/cabeza

Arroz 0,02072 kg CH4/m2

Transportation

Transmilenio 0,68516 kg CO2/km (Secretaría Distrital de

Ambiente, 2010)SITP 0,4877 kg CO2/km

Carro particular 0,312 kg CO2/km

Taxi 0,258 kg CO2/km

UBER 0,312 kg CO2/km
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Results
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SCENARIO 1:  PROJECTION OF THE CURRENT TREND OF FOOD 
CONSUMPTION
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Results
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SCENARIO 2:  PROJECTION CARBON FOOTPRINT WITH 30% 
ANNUAL INCREASE IN CONSUMPTION
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SCENARIO 2:  PROJECTION OF THE CARBON FOOTPRINT WITH 
50% ANNUAL INCREASE IN CONSUMPTION
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SCENARIO 3:  PROJECTION OF THE CARBON FOOTPRINT WITH 
30% ANNUAL DECREASE IN CONSUMPTION

Carne de Res Pollo Carne de Cerdo Arroz
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SCENARIO 3:  PROJECTION OF THE CARBON FOOTPRINT WITH 
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Scenarios

Alimento Carne de res Pollo
Carne de 

cerdo
Arroz

Escenario 1 Tendencia actual 5,19% 83,95% 270,52% 10,63%

Escenario 2
+ 30 % 6,80% 119,66% 435,62% 14,01%
+ 50 % 7,88% 146,91% 580,90% 16,32%

Escenario 3
- 30 % -1,51% -17,18% -34,30% -3,00%
- 50 % -2,51% -27,08% -50,73% -4,95%

Medio de Transporte Transmilenio SITP 
Carro 

particular
Taxi Uber

Escenario 1 Tendencia actual 1,19% 1,19% 14,47% 31,50% 31,50%

Escenario 2
+ 30 % 1,55% 1,55% 19,17% 42,60% 42,60%

+ 50 % 1,79% 1,79% 22,40% 50,48% 50,48%

Escenario 3
- 30 % -0,35% -0,35% -4,00% -7,99% -7,99%

- 50 % -0,59% -0,59% -6,58% -12,99% -12,99%
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